National Malaria Control Programme
(NMCP) in Collaboration with Roll Back
Malaria Partners

The two phases or LLIN implementation
—

Replacement and pop!

Rapid Scale up

The three major channels for LLIN distributions
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National Strategies for Achieving and Sustaining
Universal Coverage

Operational Data of LLIN distribution during campaigns
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Next Steps towards Achieving and Sustaining Campaigns

e Urgent need to strengthen routine health facility based distribution

e Strengthen routine (continuous) distribution through institutional structures such as schools and community structures.
e Encourage more private sector involvement




Planning
Migrated from integrated to standalone and from targeted to
universal coverage campaigns
2 nets per household =63 million nets
1 mass distribution campaign per state between mid 2009 and end
of 2010 = 37 campaigns
Mapping of available resources from all RBM partners to undertake
LLIN campaigns led to the development ofa  single joint campaig ns
plan
One partner lead the development and update of standard LLIN
campaign implementation guidelines
A national technical support and coordination structure set -up to
assist state campaigns implementation

Nigeria 2009 LLINs campaigns -
targets and achievements in number of nets per State
(provisional administrative data)

4,500,000

Quantifica ‘ﬂﬂi%‘ fon figures
Macro/micro planning and budgeting
Advocacy and Resource mobilization

Demand creation through media and other channels
Household mobilization and registration/listing (7 days)
Issuing of net cards during registration process

Pre and final position ing of nets at distribution points
Distribution of nets (4 days)

‘Waste management

Inand end process monitoring

Daily state & LGA debriefing meeting

Post campaign follow up process to promote hanging and use

Household survey in Kano and Anambra - preliminary results
(sample 987 and 1,012 households , respectively )

Indicators Kano Anambra

Registrati 3% 82%
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Distribution 90%
% HHs showed at distribution point and
received atleast 1 LLN

Retention 93%
5 ofall campaign nets till present at HH at the

500,000

o of LUNs target  mNo of LUNs distributed

Coverage 70%
% of HHs with a least one ITN
Hanging 96%
56 of HHs who hung campaign nets in first month
Use 74%
% of HHs who used any campaign net the night
before the survey

Household survey in Kano and
Anzmbra-
preliminary results on ownership

Household survey in Kano and
Anambra -
preliminary results on nets hangirg
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B Proportion of HHs who reportad to have
hung their nets within amanth of the
campaign
m Propartion of all campaign nets found
hanging at the time of survey in HHs who
received campaign nets
@ Propartion sf HHs who had difficulties in
hanging thenets and had no net hung at
the time of survey

2010 LUINs campaigns

Total nets target = 48 million
Funding for nets secured to cover 25 states (including
second waves of Rivers and Jigawa and the 3 delayed
states)
Funding gap
Nets for § states (9.2 million nets)
Operational funding for most states
NMCP currently mobilizing resources from Federal and
State governments as well as RBM partners




